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ETHICS COMMISSION
NOTICE OF PROPOSED REGULATIONS CONCERNING CAMPAIGN FINANCE
7/29/24

Draft Regulation Amendments to San Francisco Campaign and Governmental
Conduct Code Section 1.161

Requlation 1.161-4: Exceptions to Disclaimer Requirements

(a) If complying with the minimum disclaimer requirements of Section 1.161 and
Ethics Commission Regulation 1.161-3 results in the advertisement’s disclaimer
taking up more than one-third of the total advertisement, the committee may do
the following:

(1) For print advertisements, including mass mailings and smaller written
advertisements:

A. The committee may disregard the font requirements of Section
1.161 and Ethics Commission Regulation 1.161-3 and instead
rely solely on the font requirements specified in the California
Political Reform Act and its enabling requlations.

B. If after adjusting the font requirements as specified in subsection
A, the disclaimer still takes up more than one-third of the total
advertisement, the committee may omit information regarding any
secondary major contributors, that would otherwise be required by
Section 1.161 and Ethics Commission Regulation 1.161-3.

(2) For any audio, radio, telephone, video, television, or electronic
advertisements for which a disclaimer must be spoken or visually
displayed:

A. The committee may omit information regarding any secondary
major contributors from the spoken or visual components of the
disclaimer, that would otherwise be required by Section 1.161 and
Ethics Commission Requlation 1.161-3.

(b) For print advertisements and the visual components of television, video, or
electronic advertisements, a disclaimer takes up more than one-third of the total
advertisement if the total area of the disclaimer exceeds one-third of the total
area of the advertisement.
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(c) For the spoken component of any audio, radio, telephone, video, television, or
electronic advertisements for which a disclaimer must be spoken, a disclaimer
takes up more than one-third of the total advertisement if the total number of
seconds required to speak the disclaimer exceeds one-third of the total length of
the advertisement. When determining the amount of time it takes to speak a
disclaimer, the disclaimer must be read in a tone and pitch similar to the rest of
the advertisement, at a pace no slower than the rest of the advertisement, and at
a pace that can be clearly understood.
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